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Summary
The H2020 programme calls for a Plan for Dissemination and Exploitation of Results to be
included in each and every project to facilitate the transfer of knowledge outputs directly to
the market. The current Dissemination Plan and Visual Identity (mentioned as “Plan” moving
forward) due on month 3, contributes to this strategy by defining messages, target audiences
and tools for the dissemination of the CatRIS outcomes. In CatRIS the Plan for
Dissemination and Exploitation of Results is divided in two documents. One part is the
current document, which will be followed by D6.7 Exploitation/Business Plan, due in month 6.
The Plan describes the activities to be performed and the means and methods to be used in
order to raise awareness on CatRIS and its activities, maximise the project’s visibility, spread
its results to the relevant target groups, and ensure the use and uptake of the project’s
outputs by the intended end-users. It also outlines strategies and provides guidelines to the
project’s partners in order that the dissemination activities are appropriately and effectively
undertaken, and that the visual identity remains consistent along all activities and
publications. In particular, it aims at:
•
•
•

Helping partners to better understand WP6 goals and their individual responsibilities;
Serving as a strategy for the consortium, establishing individual responsibilities and
time-frame for implementation, reporting and update of performed activities; and
Giving consortium partners a clear idea on how to communicate the project’s goals,
progress and results through the most appropriate tool to selected audience targets
and in a timely manner.

This plan identifies the target audiences and key stakeholders of the project, defines not only
the dissemination objectives but also what should be communicated and how it should be
presented to ensure the users’ uptake. Details on the means and channels to be used as
well as the types of events and conferences in which the project can be promoted are also
provided.
The Plan contains a set of protocols to ensure that all relevant knowledge coming out of the
project is carefully managed and visually aligned with CatRIS identity. The protocols are set
up to:
• Maximize CatRIS project’s visibility;
• Present the results of the project to the different target audiences in the best way
possible, ensuring information provision and audience engagement;
• Convey the CatRIS results to publication outlets and ensure all outputs and resources
produced in the project are transferred to targeted users in a customised way; and
• Foster the engagement of the target groups in CatRIS activities.
The Plan has been developed by EurOcean in close interaction with all the project partners.
The Plan will thus serve to further encourage partners to leverage their strong outreach
capacity within their networks and beyond. Their involvement is key to foster awareness,
transfer results and excel impact, especially in their own countries and communities.
The Plan will be a living document that will be regularly updated throughout the project’s
lifetime, to actively address the needs of the project based on its interim results.

CatRIS D6.1

20 May 2019

5 / 24

1. Purpose, Motives and Obligations
1.1.

Introduction

This document has been produced with the objective of ensuring that the foreseen
dissemination and communication activities in CatRIS are appropriately and effectively
undertaken by theCatRIS consortium partners during the course of the project. Effective
dissemination and communication is perceived to be key for the CatRIS project, acting as the
tool that will engage RI owners, managers, policy makers and end users. The dissemination
of CatRIS involves not only looking at where and when the information should be
disseminated but also what should be communicated and how it should be presented to
ensure the users’ uptake of CatRIS outputs.
To ensure effective dissemination, communication and exploitation of CatRIS, a dedicated
Work Package – WP6 – within the CatRIS project will have the general aim of maximising
project’s visibility, presenting the results to the target audiences and further developing a
“network of networks” to ensure that at the end of the project there will be sustainable userrelevant services in place through the project’s gateway.

1.2.1. Specific objectives
•
•
•

Create a distinct visual identity for the project, including its logo, PowerPoint template,
leaflets, etc.;
Spread information on CatRIS objectives, activities and results to the relevant target
audiences; and
Convey the CatRIS results to relevant publication outlets.

The project expects to achieve these objectives through the implementation of six
interconnected WPs. WP6 - Communication, Dissemination and Exploitation - runs in parallel
with the other WPs over the project lifetime.
All project partners are involved in dissemination and communication in order to maximise
the visibility of CatRIS and convey its findings and outputs to the relevant stakeholders
relying on their strong outreach capacity, especially in their own countries and in their own
communities. The following partners in CatRIS have specifically time allocated to
dissemination and communication activities within WP6, according to the table below.
CatRIS Partner
1 - ESF
2 - EFIS Centre
3 - JNP
4 - EUROCEAN
5 - CTLS
6 - N.K.U.A.
7 - EKT-NHRF

Effort in Person Months
2
2
3
9
4
1
3
Total 24

Some WPs have sharing obligations aiming at directly feeding WP6 with contents to be
disseminated. For example, WP3 - User needs and requirement elicitation - will be closely
linked to WP6 in order to reach with the wide RI community for data acquisition and use.

CatRIS D6.1

1.2.

20 May 2019

6 / 24

EC Rights and Obligations Related to Results

1.2.1. Ownership of Results
Results are owned by the beneficiary that generates them, unless stipulated otherwise in the
Grant or Consortium Agreements. As for pre-existing rights, if the European Commission
requests specifications, the beneficiaries should establish a list of all pre-existing rights
included in the results and should be sent the latest with the request for payment of the
balance. The beneficiaries must ensure that they or their affiliated entities have all the rights
to use any of the pre-existing rights during the implementation of the Agreement. Further, the
beneficiaries must ensure that the European Commission has the right to use any preexisting rights included in the results of the action.

1.2.2. Use of Results
The beneficiaries grant the Union the following rights to use CatRIS for:
• Its own purposes and in particular to make available to persons working for the
Agency, other Union institutions, agencies and bodies and to Member States'
institutions, as well as to copy and reproduce in whole or in part and in an unlimited
number of copies;
• Reproduction: the right to authorise direct or indirect, temporary or permanent
reproduction of the results by any means (mechanical, digital or other) and in any
form, in whole or in part;
• Communication to the public: the right to authorise any display performance or
communication to the public, by wire or wireless means, including making the results
available to the public in such a way that members of the public may access them
from a place and at a time individually chosen by them; this right also includes
communication and broadcasting by cable or by satellite;
• Distribution: the right to authorise any form of distribution of results to the public;
• Adaptation: the right to modify the results;
• Translation;
• Storing and archiving the results in line with the document management rules
applicable to the Agency, including digitisation or converting the format for
preservation or new use purposes;
• Reusing of the results’ documents in conformity with Commission Decision 2011
'833/EU of 12 December 2011 on the reuse of Commission documents if that
Decision is applicable and if the documents fall within its scope and are not excluded
by any of its provisions. For the sake of this provision, the terms 'reuse’ and
'document’ have the meanings given to them by Decision 2011 833,EU.
The above rights of use may be affected by Special Conditions.

1.2.3. New Data Protection Rules
The beneficiaries are the data controllers and thus, the responsible for the collection and use
of personal data during the project life cycle and even after. The beneficiaries have the
obligation to correctly inform the “users” of which data is collected/used, why, who has
access, and how long the data will be kept for (data protection notice).
It is needed to sufficiently protect personal data to avoid data breaches and keep necessary
personal data to allow European Institutions to run checks, audits and reviews. Therefore, it
is needed to keep supportive documents containing the personal data related to the staff,
travels costs for 5 years after the final payment.
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The beneficiaries must ensure that personal data included in deliverables is “cleared” and
can be used, for example, in public deliverables etc. If pictures of someone are published,
consent of the people appearing is needed. The same goes for a list of participants being
public; a consent of all people whose names will be published should be obtained.
Beneficiaries must also comply with the GDPR/national law in the EU country where
beneficiaries are established, if it is being processed personal data of Europeans. It is
recommended to always follow the guidelines from the National Authorities responsible for
data protection matters.

1.2.4. Obligation and right to use the EU emblem
Acknowledgment of the EU funding is an obligation (article II.8 of General Conditions). Any
dissemination of results must display the EU emblem and include the following text:
This project has received funding from the European Union’s
Horizon 2020 research and innovation programme under grant
agreement n°824173.

Any dissemination of results or outputs must also indicate that it reflects only the author’s
view and that the European Commission is not responsible for any use that may be made of
the information it contains.

1.2.5. Obligation to keep track of results
Partners should keep track of all their dissemination and communication activities, all of
which should be reported by each partner at EC reporting stages. Partners are required to
report any publication and dissemination activities on the template provided by EurOcean at:
CatRIS SharePoint >> WP6 >> T6.2

2. Dissemination and communication tools and means
2.1.

Dissemination and communication

Dissemination of results is a contractual obligation for EU funded projects and
communication a requirement. Beneficiaries, therefore, shall conduct various dissemination
and communication activities through different means including electronic tools such as
project website, social media, e-publications, information platforms, and printed material such
as leaflets, press releases, posters, as well as various events including stakeholder
workshops, thematic meetings and conferences at national and European level. At the same
time, however, dissemination activities shall be compatible with the protection of intellectual
property rights, confidentiality obligations and the legitimate interests of the owner(s) of the
foreground.
To implement dissemination and communication activities effectively, it is important to have a
good understanding of the definitions of the respective terms and concepts within the context
of EU funded projects. In CatRIS, communication and dissemination should be about the
following:
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Communication

Communication is about branding, making the project known and ensuring it has a lasting
impact. CatRIS partners are encouraged to consult the following key documents and online
sources for the definition of various terms and for tools:
• Communication Toolkit
https://ec.europa.eu/easme/en/communication-toolkit
• EASME’s #CommsWorkout webinar and FAQs
https://ec.europa.eu/easme/en/commsworkout-webinar
• Top tips for project communication
https://ec.europa.eu/easme/en/files/toptipsjpg
• H2020 guidelines on communication a project
http://ec.europa.eu/research/participants/docs/h2020-funding-guide/grants/grantmanagement/communication_en.htm
In order to carry out a proper communication strategy, three things need to be clearly
defined:

2.3.

Dissemination

Dissemination is about publishing the results and project activities. This means transferring
the knowledge and results that will be produced along the project to the ones that can best
make use of it (e.g. RI owners, managers, policy makers, users, etc.). Useful resources
include:
• Dissemination & Exploitation of Results in the Participant Portal
http://ec.europa.eu/research/participants/docs/h2020-funding-guide/grants/grantmanagement/dissemination-of-results_en.htm
• European IPR Helpdesk's Fact Sheet "The Plan for the Exploitation and
Dissemination of Results in Horizon 2020"
https://www.iprhelpdesk.eu/sites/default/files/newsdocuments/FS-Plan-for-theexploitation-and-dissemination-of-results_1.pdf

2.4.

CatRIS target groups

It is of strong interest to the project and its partners to disseminate its ideas and results to a
community as wide as possible, and, at the same time, focus their efforts on theidentified
main target groups in order to reach the objectives of dissemination and communication.
Table 2 shows the list of the most relevant target groups, how they will be approached and
what type of message will be delivered.
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Target Audiences
Who?
Scientific Officer,
European
Commission

Media and Means
How?
Official reports and deliverables communicating all major results
and milestones
Main objective - What?: to inform about the project’s progress
and achievements.
Website, brochure, leaflet, social media, conferences, EU events,
newsletter, press release.
Main objective - What?: to engage them in the acquisition of
data and in the development and usage of the portal.
Website, social media, newsletter
Main objective - What?: to raise awareness on the project and to
inform on public events.
Website, social media, newsletter, press release
Main objective - What?: to get media coverage at national and
European level.

RI Managers
RI Owners
RI Policy Makers
RI Users
General Public

Media

2.5.
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Distribution of tasks

The Plan is to be consulted by all partners to develop their individual and collective activities
efficiently and contribute to WP6 and to the global objective of the project. In the
development of this Plan, attention has been paid to the expertise and strengths of the
project partners. Each partner is integrated into a specific geographic and scientific reality
and has a deep understanding of the individuals and institutions that are part of their existing
network and that should be targeted in the project and of the best way to do it.
Hence, each partner will be responsible to promote CatRIS in various manners. Partners will
report on their performed actions every six months, following a pre-established template.
Table 3 shows the distribution of work among the consortium regarding dissemination and
communication activities.
Task
6.1
Dissemination
plan and visual
identity

Lead
EurOcean

Contributors
All

6.2
Dissemination
material and
Electronic
Communication
6.3
A Stakeholder
outreach
engagement

EurOcean

All

EFIS

EurOcean, ESF,
CTLS

6.4
Exploitation and

ESF

All

Goals
• Define communication activities,
targeted audiences, methods, timing,
and expected outcomes
• Define internal communication
guidelines
• Elaborate Dissemination Plan and
Visual Identity
• Implement the Plan ensuring a
consistent and professional outreach
• Prepare all communication and
dissemination materials including
website, brochure, leaflet, social
media, events, PowerPoint templates,
etc.
• Engage the RI community with
CatRIS
• Support the data acquisition activities
• Elaborate a toolkit on stakeholder
engagement
• Define a plan to scale-up and sustain
the continuity of the CatRIS gateway
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• Identify long term sustainability needs
to keep the gateway alive
• Define knowledge management and
protection protocols
• Define and implement exploitation
agreements

sustainability
and business
plan set-up

2.6.
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Channels and Strategies

The following tools have already been identified for dissemination and communication
activities in CatRIS.

2.6.1. Website
The entry point to the project communication activities will be a website acting as a virtual
dissemination vehicle, providing to the public and the specific target groups access to
valuable information. The website was developed in early 2019 and launched in April 2019.
The website will be regularly updated to ensure the provision of most recent and relevant
project information to the visitors.
Information on the project’s objectives and results will be widely disseminated. Focus will be
given to the main activities of each WP. The website will describe the project, its consortium
and the main outcome of CatRIS: the gateway. Relevant news and events will be publicised,
as well as the project’s social media presence. Access to the website and the continuously
updated information will be ensured by EurOcean. All WPs are to feed EurOcean with
relevant contents throughout the entire life of the project.

CatRIS website >> project.catris.eu
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2.6.2. Partners’ Websites and Related Project’s Websites
The partners’ own websites and those developed for projects closely related to CatRIS (e.g.,
MERIL; eInfraCentral, EOSC hub) will be also used for promoting the project. Partners are
encouraged to make reference to the project on their own websites. The partners’ websites
can be connected with the project website via RSS feeds in order to provide up-to-date
information with news and events. The screenshots shown below are example of this use.

http://www.eurocean.org/np4/1023.html

http://www.esf.org/scientific-support/european-projects-coordination-support/eccontracts/CatRIS/
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http://www.ekt.gr/en/projects/23043

http://outreach.meril.eu/contribute-to-catris-projects-online-catalogue-of-ri-services/
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http://www.efiscentre.eu/portfolio-item/catris/

2.6.3. Twitter
Twitter is a fast-paced platform that allows the user to consume information fast, concisely
and to the point. Furthermore, it allows seeing what is trending in the audience social world.
Its demographics show that 23% of the users are between 30-49 years old, while 36% are
between the ages of 18 and 29.
The advantage of Twitter compared to Facebook is that it does not only have the average
consumer, but also journalists, politicians and celebrities (83% of the world’s leaders are on
Twitter) that keep the platform ideal to find and consume the trending news1.
Therefore, CatRIS will have Twitter has its main instrument for communication in social
media. The project’s presence on Twitter will include at least bi-weekly posts. Contents to be
shared will not only cover the information from the project, but also the information relevant
to our target audience on topics related to CatRIS. More specifically:
Twitter Posts
Tweets related to
CatRIS

Contents
News from the project and its activities.

Tweets relevant for
the CatRIS audience

Relevant news, events, trending topics, etc., that relate to CatRIS
interests, but that are not an outcome of our project. For example, a
new report on RI cross-border access, an event related to RI from
the European Commission, a piece of news on services provided by
RI.

Retweets from
relevant accounts

This will be used for bringing to the CatRIS audience existing
content that is relevant for them. It also helps build up our project’s
community as they can see we could be a good information
provider on RI services.
Agencie: @EU_Commission, @ESFRI_eu, @EU_H2020
Projects: @MERILdatabase

Accounts to keep in
mind:

1

https://sproutsocial.com/insights/facebook-vs-twitter/
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When possible and relevant, CatRIS will always quote the original tweet instead of
retweeting it. This will be helpful when we want to add extra information on what is been
already said or when we want to give an opinion on it. Also, it is key to tag relevant accounts
in our tweets. For example, if a photo is published, tag the people/projects appearing in it.
This will make them share our tweet and reach a broader audience. If not a photo, mention
relevant accounts on the tweet.
Another important guideline deals with the relevant hashtags. It is key to add hashtags
relevant to the tweet content so more audience can find us through them when looking for
relevant content. Below are laid out some of the most relevant for CatRIS. However, please
feel free to use others that might be appropriate.
• #EU_RIs
• #ResearchInfrastructures
• #CatRIS
• #2020
• #EOSC
• #OpenScience

2.6.4. LinkedIn
This platform is a powerful business and employment-oriented service. It can be used to
connect CatRIS to members of the RI community and experts in each of the topic RI
categories. Thus, the content to be published has to be related to CatRIS events and
activities, as well as a redirector of the projects’ website content. Besides posting RI–related
job offers that tend to attract important traffic, a good practice is to post about job offers, the
events attended by CatRIS partners, the people with the partner’s network with, the activities
organised by the project in such events, the event’s take-on, and the fruitful networking. An
example of this would be to post about attending a given RI-related event:
We attended the #ResearchInfrastructure conference in Brussels, where the
Commissioner @someVIPaccount spoke about the importance of making #EU_RIs not
only about science, but also about helping #economy to grow. We invite you to read
our take-on from the event here (link to the respective CatRIS website).

2.6.5. CatRIS Joint Dissemination Activities
All partners will assume responsibility to maximise the visibility of CatRIS and convey its
findings and outputs to the relevant stakeholders relying on their strong outreach capacity.
They will be encouraged to present the project (poster, paper) at relevant national, European
and international events and publish articles in professional journals, newsletter and media.
Information on CatRIS will also be actively posted on various social media. In doing so, the
project’s coverage in online and offline media, by other similar/relevant projects and the web
in general is aimed to be boosted. In order to reach the target audience as well as a wide
range of stakeholders, the following dissemination activities have been planned:
Tool/Activity
Website

Gateway
Press release

Blog/Web

Description
The website of the project is instrumental in building a common
understanding of the CatRIS objectives and results, as well as
to establish the visual identity of the project.
Being one of project outcomes, CatRIS gateway can also
serve as an interactive exchange platform with stakeholders.
A press release will be prepared to announce project start and
a press release to announce delivery of alpha version of the
gateway.
Consortium partners will use their respective institutional

Quantity
1

1
2

7+
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Newsletter
Social
networks

Conference
and event
presentations

Workshops,
Seminars
Programme
meetings and
collaboration
with other
INFRASUPP
projects
Reports and
other
documents
Webinar

20 May 2019
websites, which are accessed by thousands of interested
parties, to promote project and its outcomes by drafting
effective blog/Web articles.
Newsletters will be released following the delivery of core
milestones of CatRIS.
Bi-weekly updates on Twitter are foreseen on average. Once
RI services providers start registering their services and RI
service users start rating them, selected service profiles could
be featured in an additional update.
Consortium partners will identify key conferences/events of
strategic interest to attend in order to engage with stakeholder
communities, present objective of the project and promote the
services catalogue and gateway functionalities. Targeted
conferences can give access to large number of RI service
community members, encouraging them to register their
services through a bottom-up approach.
CatRIS will organise workshops/seminars to consult on user
needs, collect feedback and to provide training.
H2020 programme meetings and activities organised by
related initiatives as well as the European Commission will be
used as opportunity to discuss the Call Topics, related
synergies and challenges.

Public project deliverables will be posted on the project website
to ensure that CatRIS outcomes are widely accessible. 2-3
Open access publication based on project results.
Instructional video material is useful in sending effective
message presenting CatRIS value proposition to CatRIS
gateway users.
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3
1

10

2
5+

16

2

These targets are to be achieved by all partners to the best of their capacities, using their
own networks, online and offline, national and international. The joint dissemination activities
will be regularly documented by the responsible partners in the template provided by
EurOcean in the CatRIS SharingPoint.

2.6.6. Monitoring and Evaluation
The project has an overall evaluation strategy to ensure the above-mentioned quality,
however dedicated tools for monitoring dissemination and communication are vital, since the
impact of those activities contributes to the successful implementation of the project. It is
important that this evaluation is carried out on a continuous basis, to ensure:
• An effective impact assessment and update or redefinition of dissemination and
communication activities; and
• The quality of the dissemination and communication carried out.
The following Monitoring and Evaluation tools will be set up:
• Statistics on the usage, reach and engagement of the website and the social
networks
EurOcean will be in charge of analysing trends, statistics, and the impact of each
activity performed on the website and on social networks. This will allow partners to
better understand the most appropriate timing, communication style and target
audience of each message.

CatRIS D6.1
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Monitoring of participation in relevant events
Dissemination activities within this framework will be carefully evaluated before,
during and after in order to maximise the visibility of the project. Examples of impact
monitoring in this framework are: photos taken from events, registration sheets and
presentations.
Dissemination activities reports by all partners, to be delivered every six months
Every six months, all partners will deliver a report on communication and
dissemination activities they have performed, using the appropriate template.

In what regards reporting and feedback. To facilitate an accurate monitoring and assessment
of the dissemination and communication activities, and to understand the impact of the
actions carried out, it is necessary for all partners to register the activities that they
implement, therefore:
• All partners should prepare their dissemination and communication activities
accordingly to the action plan;
• All partners should report all dissemination and communication activities every 6
months; and
• All partners should save evidence of the activities conducted.
By performing regular monitoring of the activities, it is possible to assess if the action plan is
being carried out properly and on time. It will also be possible to see which activities had the
biggest impact on the stakeholders (both in quantitative and qualitative terms) and to improve
communication actions if necessary.
Based on the half yearly reporting documents received from the partners, EurOcean will
provide recommendations for the future dissemination and communication activities and
actions. To facilitate the process of collecting information on dissemination activities, the
CatRIS Sharing Point WP6 folder contains all relevant and necessary templates to be used
among partners.

3. Visual Identity
A clear visual identity is key to convey a strong, consistent and unique image of the CatRIS
project, increasing the partners’ ability to communicate our mission, objectives and
achievements.
Such a visual identity connects all of the project’s partners together and makes the project
more recognisable and understandable by the wider public. A proper use of the CatRIS logo,
wordmark typefaces and colour palette contributes to creating a familiar look of the project on
all means of communication, reinforcing its quality image at the same time.
The visual identity guidelines are intended to provide the partners with rules and procedures
for promoting CatRIS accurately. The following pages explain more about our visual
elements and how to use them consistently across all media and communications. Your
attention in following these guidelines is crucial for ensuring a good reputation of the CatRIS
project.
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The logo is the cornerstone of the visual identity. It is the signature of our partnership and of
the CatRIS project as a whole. Since the project aims at integrating various RI communities,
the main idea of the logo is based on the “network of networks” character of the CatRIS. The
multiple rings forming the initial letter of CatRIS, “C” in the logo therefore represents the wide
range of research fields which will be covered by CatRIS while producing an online portal of
RI services. In a similar way, the colour variation represents the diversity within those
research fields.
The CatRIS logo must appear on all official communications and may not be modified in any
way not suggested in this visual identity guideline. Nevertheless, each of the above logo
formats can be used. Partners should try to use as much as possible the versions that
include the name of the project in order to help the audience clearly and easily understand
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the scope of the project.
Please also keep in mind that no other marks or symbols may be used or recreated to
represent the CatRIS project or a part thereof. The entire set of communication and
dissemination materials to be developed and used by all CatRIS partners must therefore
adhere to the following specifications.

3.1.1. Colour Palette
The primary colours to be used in all communication and dissemination material by all
CatRIS partners are:

RGB colours are preferably used on digital media. CMYK colours are to be used for print
communications. # codes are indicated for web uses.
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Annexes
I.
•

Website
www.CatRIS.eu

The CatRIS website was launched in April 2019 with the following structure:
HOMEPAGE
➢ CatRIS
▪ About
▪ Why CatRIS
▪ Get Engaged
▪ Related Projects
▪ Project Structure
▪ Consortium
➢ RESULTS
▪ Outcomes
▪ Deliverables
➢ NEWS
▪ Achievements
▪ Announcements
➢ EVENTS
➢ CONTACTS
The site map and the newsletter’s subscription is presented at the bottom of the homepage:
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Floating buttons on the right hand side will make sure that the visitors can quickly jump to the
CatRIS social media, be able to send the project coordinator an email or subscribe our
newsletter:

Once the future CatRIS RI Services online portal is ready, a special floating will be also
added to the project’s website.
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PowerPoint Template

The CatRIS PowerPoint template is to adapted by all Partners and used in conferences,
meetings and events in which they will present the project and its results. The template
provided includes 18 slides that are to be adapted according to each Partner needs and
preferences for each occasion. here are some examples:
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Word Template

ESF has provided a Word Template to be used by all Partners when preparing official
CatRIS Deliverables. This template can be downloaded in the CatRIS SharingPoint. The
current document adheres to that template structure and formatting.

IV.

Twitter

To be added in M4.

V.

LinkedIn

To be added in M4.

VI.

Brochure

To be added in M12.
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VII.

Fact Sheets

To be added in M12.

VIII.

Press Releases

To be added throughout the project’s duration.

IX.

Other Materials

To be added throughout the project’s duration.
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