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Summary:
CatRIS Print Materials are dissemination and communication tools which represent a central
part of the Dissemination Plan and Visual Identity (Deliverable 6.1), and Stakeholder
engagement Toolkit (Deliverable 6.7). This document describes the printed material developed
from M1 (January 2019) till M12 (December 2019), their aim and targeted audience. Additional
materials will be developed as the project progresses, and they will be described in Deliverable
6.4 (due to M28). CatRIS print materials are designed following the CatRIS Visual Identity
guidelines (Deliverable 6.1), and are developed within Task 6.2 – Dissemination material and
electronic communication and Task 6.3 – Stakeholder outreach engagement.

1. Introduction
To ensure effective dissemination and communication of CatRIS, a dedicated Work Package
– WP6 – Communication, dissemination and exploitation - has the overarching aim of
maximize project’s visibility, support stakeholder engagement, raise awareness of the project
to a wide audience, promote the activities, tools and outcomes of the project, and develop an
exploitation plan, demonstrating the role CatRIS plays in optimising the provision and use of
RI services.
CatRIS print materials are developed under Task 6.2 – Dissemination material and electronic
communication and Task 6.3 – Stakeholder outreach engagement.
Task 6.2 is dedicated to the design and production of CatRIS dissemination materials,
including print materials, and electronic communication. The main objectives of Task 6.2 are
to make CatRIS project known by the research, policy and industry landscape, and by the
wider society, using specific communication and dissemination tools. Task 6.3 – Stakeholder
outreach engagement - has instead the aim of attracting and engaging stakeholders with
targeted material and strategies. Being dissemination and communication tools, print materials
are designed under the visual identity guidelines developed within Task 6.1, and therefore
follow the general aim of dissemination and communication strategy, together with CatRIS
website, social media and electronic communication (Deliverable 6.5).

1.1.

Project Identity

Creating a strong project identity ensures that the project will be viewed in a professional light.
Selecting a particular palette of colours, fonts, tone of communication and a recognisable logo
helps the project to stand out and be more readily recognised by the target audiences. Having
a project identity is intended to convey a sense of trust, to show that CatRIS is a competent
entity and that it can be a dependable point of reference for the longer term. The identity also
imparts a personality, a feeling, to the project, that should be unique and original. The
advantages of a strong project identity reach beyond the positive impacts it can have on
external actors, it can also have a positive effect on the project participants themselves. The
project identity can influence the commitment of the partners to promoting the project and
maximizing the quality outputs and performance, contributing to the overall good reputation of
the project brand. The guidelines of CatRIS visual identity were developed in Deliverable 6.1.

1.2.

Target Audiences

It is important to the project and its partners to disseminate its progress and results to the as
wide community as possible – while remaining focused on the identified key target groups, in
order to reach the objectives of dissemination and communication. CatRIS catalogue aims to
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be populated with and by Research Infrastructures (RI) service records from across Europe;
feedback from end-users are helping CatRIS to be shaped. Mainly for these reasons,
stakeholder engagement has a crucial role for the success of the project. CatRIS has therefore
identified specific targeted audience for its dissemination and engagement plan.
Communication and dissemination target audience was identified within Task 6.1(Deliverable
6.1), while specific user and stakeholder groups for the engagement process were instead
identified within task 6.3 (Deliverable 6.7).
The key target groups for dissemination, engagement and exploitation include: research
infrastructures, Core Facilities and Shared scientific resource managers and owners at
European and international level; researchers and RI users from both industry and
academic community; policy makers, decision makers, and funders at national and
European level, that hat want to optimize the allocation of resources in order to fulfil policy
objectives; general public.

1.3.

Deliverable context and objectives

In support of the Dissemination Plan and Visual Identity (Deliverable 6.1) and Toolkit for
Dissemination and Engagement (Deliverable 6.7), in order to strengthen the visual identity
of the project, to better engage stakeholders and make CatRIS visible to a wide audience, print
materials have been and will continue to be developed during the project. This deliverable
describes the products that have already been developed and those that will be potentially
developed throughout the project.

2. Print material
Task 6.2 – Dissemination material and electronic communication – comprises the development
of several dissemination print materials (brochures, factsheets, roll-up) and branding gadget
(e.g. pens, folders, notebooks), and Task 6.3 - Stakeholder outreach engagement – comprises
material for engaging purposes.

2.1.

CatRIS roll-up

Description: in occasion of MERIL-2 final conference, CatRIS roll-up was developed with the
aim of informing the conference participants about CatRIS project and the role of the portal in
fulfilling gaps and overcome barriers of the current European RIs services landscape. The rollup was developed following the visual identity guidelines described in Deliverable 6.1, with an
eye-catching design, and it shows in an infographic style what is CatRIS and why the portal it
needed.
Audience: All target audience
Dissemination points: The roll-up should be exposed in conferences, events, workshops
CatRIS partners are attending or organizing.
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Figure 1: CatRIS roll-up

2.2.

CatRIS Factsheet:

Description: An informative factsheet, booklet A5 trifold style, was developed with the aim of
informing stakeholders about the benefits of joining or making use of CatRIS portal. The
factsheet is part of the toolbox developed within Task 6.3 –Stakeholder outreach engagement
– in order to support the stakeholder engagement process. The factsheet was developed
following the CatRIS visual identity guidelines, applying the same style (colours, designs and
infographic) of the above mentioned roll-up, in order to strengthen the project visual identity
and create consistency in CatRIS communication. In terms of content, the factsheet clearly list
the benefits of CatRIS portal, targeting the three main stakeholder groups: service providers;
researchers and service users; and policy makers and funders.
Audience: research infrastructures, Core Facilities and Shared scientific resource managers
and owners; researchers and RI users from both industry and academic community; policy
makers, decision makers, and funders
Dissemination points: the factsheet is supposed to be distributed in stakeholders meetings,
relevant events and conferences

CatRIS D6.5

19 December 2019

7/8

Figure 2: CatRIS factsheet inside pages

Figure 3: CatRIS factsheet - internal page, back page, cover page

2.3.

Other potential print material

Description: Other printed material are planned to be developed along the project, with the
aim of disseminating the CatRIS portal development and engaging stakeholders in the
process.
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Moreover, gadgets are important tools for reinforcing the project branding and rewording
participants in events and workshops. Branding materials will be therefore developed during
the campaign for the coming launch of CatRIS portal.
These possible other dissemination and branding printed materials are: USBs with CatRIS
logo, including information of CatRIS benefits and instruction of how to enter information and
tutorials in the portal, or how to navigate through it; CatRIS portal informative leaflet, with
legacy messages;
Audience: Variable according to the material.
Dissemination points: Variable according with the material.

3. Conclusions:
The work of Task 6.2 –Dissemination material and Electronic communication – and Task 6.3
– Stakeholder outreach engagement - will continue to be intensive in the upcoming months as
several efforts are planned in order to support the broad and effective promotion of CatRIS
portal, the stakeholder engagement process and the RI service providers’ onboarding process.
New dissemination materials will be developed until the end of the project, and presented in
Deliverable 6.4. All material will strictly follow the Visual Identity guidelines (Deliverable 6.1)
and will ensure a good dissemination and communication to the entire range of targeting
audience.

