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Summary:
Deliverable 6.5 will showcase the outcome of CatRIS website and social media accounts
development. CatRIS website (project.catris.eu), launched on April 2019 and developed
following the visual identity guidelines developed in Deliverable 6.1, is one of the main
vectors for communication of all project relevant results, information, news and events
related to the project scope. Social media (Linkedin and Twitter) are other channels for
disseminating project results, events participations and news related with CatRIS. CatRIS
Website and social media accounts have the aim of raising awareness on CatRIS and its
activities, maximise the project’s visibility, spread its results to the relevant target groups, and
ensure the use and uptake of the project’s outputs by the intended end-users.

1. Introduction
To ensure effective dissemination and communication, Work Package 6 (Communication,
Dissemination and exploitation) has the overarching aim of developing the dissemination
plan and visual identity, maximise project’s visibility, engage stakeholders and disseminate
the project results. Within WP6, Task 6.2 is dedicated to the design and production of catRIS
dissemination materials and electronic communication, including website and social media
accounts. Website and social media support the dissemination strategy, and therefore follow
the general aim of dissemination and communication strategy.
In particular the objectives of website and social media accounts are to:
•
•
•
•
•
•
•

Make public and maximise visibility project results and achievements;
Easily raise awareness about the project’s objectives, consortium, progress and
benefits for stakeholders;
Consistency in the project identity;
Demonstrate the role catrRIS plays in supporting in the RI European landscape;
Engage stakeholders and optimise final uptake of the project’s key outputs;
Ensure a highly involvement of stakeholders in the catRIS activities;
Reach society and general public

2. CatRIS Website
The entry point to the project communication activities is the website, acting as a virtual
dissemination vehicle, providing to the public and the specific target groups access to
valuable information. The website was developed in early 2019, launched in April 2019 and
it will be regularly updated to ensure the provision of most recent and relevant project
information to the visitors.
Information on the project’s objectives and results will be widely disseminated. Focus will be
given to the main activities of each WP. The website describes the project, its consortium
and the main outcome of CatRIS: the gateway. Relevant news and events will be publicised,
as well as the project’s social media presence. Through the catRIS website is also possible
to subscribe to the catRIS newsletter and contact the coordinator.
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Fig.1 1 CatRIS landing page

Fig.1 2 Project description on CatRIS website
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Fig.1 3 Events section in CatRIS website

Fig.1 4 Newsletter subscription in CatRIS website

19 July 2019

6 / 10

CatRIS D6.5

Fig.1 5 catRIS announcements section

Fig.1 6 catRIS contact point
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The website is managed by EurOcean through a back office portal:

Fig.1 7 CatRIS website back office

3. Social media accounts:
The two social media used for promoting catRIS, disseminating results and engage with
stakeholders are Twitter and LinkedIn, and #catRIS is the common hashtag used for
referring to the project and its activities.

3.1.

Twitter

Twitter is a fast-paced platform that allows the user to consume information fast, concisely
and to the point. Furthermore, it allows seeing what is trending in the audience social world.
Its demographics show that 23% of the users are between 30-49 years old, while 36% are
between the ages of 18 and 29. The advantage of Twitter compared to Facebook is that it
does not only have the average consumer, but also journalists, politicians and celebrities
(83% of the world’s leaders are on Twitter) that keep the platform ideal to find and consume
the trending news1.
CatRIS has Twitter as its main instrument for communication in social media and it is used
for sharing not only information from the project, but also information relevant to catRIS
target audience and topics related.

1

https://sproutsocial.com/insights/facebook-vs-twitter/
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Fig.1 8 CatRIS Twitter page

3.2.

LinkedIn

This platform is a powerful business and employment-oriented service. It can be used to
connect CatRIS to members of the RI community and experts in each of the topic categories.
Thus, the content to be published has to be related to CatRIS events and activities, as well
as a redirector of the projects’ website content and job offers.
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Fig.1 9 CatRIS Linkedin page
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